
The Impact You’ll Make in this Role
CBTD's Graphic Design Group supports the division's core business, as well as the lab's need for samples and expertise for new product development and launch. An average of 2,000+ requests go through the department annually. Please note that this is not a marketing or web-based position.
Here, You Will Make An Impact By
As a Graphic Designer, you will have the opportunity to tap into your curiosity and collaborate with some of the most innovative and diverse people around the world.Communication to others within the client organization, including:Work Group: Involves high level of consistent and clear communication on a daily basis regarding new projects, project status, key issues, etc. Proactively communicates planned time out of the office, etc. to Design Supervisor.Work Group: Involves high level of consistent and clear communication on a daily basis regarding new projects, project status, key issues, etc. Proactively communicates planned time out of the office, etc. to Design Supervisor.Client Sales Team: Explaining and discussing the constraints of graphic design and manufacturing capabilities. Establishing rapport and being highly responsive.Technical (Manufacturing and Application Engineering): Involves explaining customer expectations and gathering input needed to develop a graphic design that meet the requirements for client manufacturing and processing by the customer.External Contacts: this assignment has occasional contact with others outside of the client company, including:External Contacts: this assignment has occasional contact with others outside of the client company, including:Customers: Information gathering and discussions to develop a solution that meets customer expectations and client requirements. Often requires translating the technical aspects of this process into terms that the non-technical person can clearly understand.Design personnel employed by the Customer: Involves detailed communication of the technical requirements of graphic design, manufacturing requirements, file format and data transfer. Need to ensure that direction is consistent with customer expectations.
Your Skills And Expertise
To set you up for success in this role from day one, 3M requires (at a minimum) the following qualifications:To set you up for success in this role from day one, 3M requires (at a minimum) the following qualifications:
Vocational/Technical school degree or higher in graphic design (completed and verified prior to start) from an accredited institutionThree (3) years of design experience in a private, public, government or military environment
Additional qualifications that could help you succeed even further in this role include:
Must be proficient in Adobe Illustrator and Photoshop.Must be knowledgeable in regards to process-color technology and digital printing.High level of proficiency with computer systems and software related to graphic design, graphic file formats, digital images, data management, and communication.High level of proficiency with computer systems and software related to graphic design, graphic file formats, digital images, data management, and communication.Good interpersonal skills and teamwork.Must be able to work independently on assignments of standard difficulty.Must have experience in preparing artwork for mass production.
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PROMOTIONS ASSISTANT
iHeartRadio, Minneapolis Minnesota

Handled on-site promotions at events, stores and other 

locations to represent clients and brands.

Kept project creative materials and important 

paperwork well-organized to avoid delays or errors.

Worked independently to troubleshoot and resolve day-of issues 

to keep promotions moving smoothly.

DIGITAL PROGRAM DIRECTOR
iHeartRadio, Minneapolis Minnesota

2017-04 -
2022-06

Managed social media & digital content channels for 

two major radio brands over 4 platforms with over 

450,000 combined followers, generating millions of impressions.

Collaborated with cross-functional teams to execute 

digital campaigns and initiatives.

Edited and produced digital content using the Adobe Suite.

Streamlined functions by developing and Streamlined functions by developing and 

implementing processes and task management ticket systems.
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2022-06 -
present

FREELANCE GRAPHIC DESIGNER 
& DIGITAL CONTENT CREATOR
Offering 6+ years of expertise.

Developing custom logos and branding for startups, small

businesses and podcasts.

Print design for large-scale productions.

Video production and editing for social media marketing.

•

•

•

•

ABOUT ME
As an experienced digital content creator, with over six years producing high-quality, engaging content 
across a variety of digital platforms. My expertise spans web development, co-branding, social media, 
graphic design, data analytics, & content planning, giving me a comprehensive understanding of the 
digital landscape. I possess a strong knowledge of production & project coordination, as well as 
exceptional communication and multitasking skills.
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